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Objective - The objective course Is to expose students to accounting Issues and practicas such

ps maintenances of company accounts and handling accounting adjustments.
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Accounting for issue, forfeited and redemption of shares and debentures
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Accounting issue relating to amalgamation, Absorption and

Reconstruction of Companies.
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Accounts relating to liquidation of companies, Valuation of goodwill and

shares.
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Accounting for holding and subsidiary companies.
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Objective :- The objective of this course Is to help students understand and conceptual
framework of management of organisational behavlour.
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Group Dynamics and Team Development : Group Dynamics - Definition and behaviours,
Group formation, Group development, Managing team.
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Leadership - Concept, Leadership styles, Theories - Trent thecry, Behavioral theory ,Fiedler
contingency, Harsey and Blanchads situational theory , Managerial grid, Likert's four system
of leadership.

Organisational conflict : Types of conflict, Traditional behavioral and interactionist approaches
to conflict, Functional and difunctional organisational conflict, Level of conflict, Resolution of
leadership.
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Interpersonal and Organisational communication - Concept of two -way communication,
Communication process model, Types of organisational communication, Importance of
communication, Barriers in effective communication and Suggestions.
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Organisational Davelopment - Concept ,Need for change, Resistance to change
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Objective :- The objective of this course Is to help student learn the application of statistical

Tools and techniques for declslon making.
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(A) Non-Parametric tests- Chi. Square test, Sign test, Wilcoxon signes rank test, Wold

Wolfowitz test, Kruskal- Wallis test.
(@) FTEoft 1 Redwor

(B) Analysis of Time Series.

2. (3) Feuay fudwor

(A) Correlation Analysis.

(F) vageTET feawor

(B) Regression Analysis.
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(A) Index number- Meaning, Type, Method of fixed base and chain base, Simple average of
relative and simple aggregative method, Weighted Index numbers, Cost of Living Index

Number. :
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(B) Statistical Quality Control - Objects, Control charts -Mean control chart -X chart, Range
chart(R Chart), Control chart for attributes - P chart, np chart, C chart, Product control or

Acceptance sampling.
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(A) Interpolation and Extrapolation- Direct Binominal expansion method, Newton method of
advancing difference and Lagranges method. %
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(B) Business forecasting. . C%&
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Objective -~ The objective of this course Is to acquaint student with the accounting concepls

Tools and technigues for manegerial decisions
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Marginal COSINg &nd Break- even Analysis- Concept of marginal cost, Marginal costing and
Absorpbon costing, Marginal costing Vs Direct costing, Cost volume- profit analysis, Break

even anahyss. Assumption and practical applications of break - even- analysis.
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Dscsions regarding sales- mix, Make or buy decision and discontinuation of a product line.
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Contemporary issues in management accounting - Value chain analysis, Activity based

costing, Quality costing, Target and life cycle costing
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Anzlysing financial statement - Horizontal, Vertical and Ratio analysis.

Cash fiow analysis, Fund flow analysis.
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Reporting to management - Objective of reporting, Reporting needs at different managerial

level, Types of reports, Modes of reporting, Reporting at different level of management.
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Objective :- The objective of this course Is to facllitate understanding of the conceptual

framework of marketing and its application In decislon making under varlous environmental
constraints.
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Distribution Channels and Physical Distribution decision - Nature, Functions and types of

distribution channel. Distribution channel intermediaries, Channel management decision,
Retailing and Wholesale.
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Promotion decision- Communication process, Promotion mix, Advertising, Personal selling,
Sales Promotion, Publicity and Public Relations, determining advertising budget, copy

designing and its testing media selection, advertising effectiveness, sales promotion - Tools
and techniques.
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Marketing Research - Meaning and scope of marketing research, Marketing research
process.

Marketing Organisational and Control - Organising and controlling market operations.
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Issues and Development in marketing - Social ethical and legal aspects of marketing,
Marketing of services, International marketing, Green Maiketing, Cyber marketing,

Relationship marketing and other developments in marketing. %




